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July 2024 Monthly Update

Insync delivered solid positive results for the month and strong double-digit gains for the year. Benchmark
underperformance for the month emanated from a market shift towards economically sensitive stocks that
our process deliberately avoids. Since 2017 our portfolios outperformed their benchmarks in six out of
seven years and is a testament to Insync’s disciplined, data-driven approach (see page 2). Over five-year
rolling periods, our funds continue to reliably meet their stated objectives after fees.

In July, the market experienced a rotation towards value based economically sensitive stocks, which have
often experienced brief periods of outperformance since 2008. They are a normal and recurring part of
market cycles. Small cap stocks and the interest rate sensitive REITs were some of the best performing
sectors. This came after a period of strong returns in large-cap growth stocks, particularly tech stocks, earlier
in the year. Contributing factors included softer U.S. inflation data and signs of a cooling labour market,
leading to expectations of earlier Fed rate cuts. Whilst such rotations can lead to short-term
underperformance for Quality Growth stocks, these periods don't often last. Our commitment to owning the
highest quality, sustainable growth businesses remains’ unchanged, as this focus has consistently proven to
deliver strong returns over the long term.

1 Month 3 Month %ﬂ{!:ﬂfv Iﬁfi:z;i
i:izni Global Quality Equity 2.17% -5.02% 17.69%, 12.53% 4.84% 13.420% 10.68% 12.69%
[nsync Global Capital Aware | 5.13% | -4.34% | 16.85% | 11.86% | 3.43% | 12.16% | 10.01% | 10.91%
MSCI ACWI (ex AUS) NTR (ALD)~ 3.92% 7.50% 20.86% 11.93% 10.03% 12.16% 12.34% 11.78%

Global Qu |ty Eqml:'.r Fund

: Gluhal Capital PSRRI

Source: Insync Funds Management - Past Performance is not a reliable indicator of future performance. =Stated objective of the Fund. *Represents net of
fees and costs performance, assumes all distributions reinvested. ~Returns prior to July 2018 represent the underlying Insync Global pertfolio (including cash)
inclusive of a 0.98% p.a. MER. ~MSCI All Country World ex-Australia Net Total Return Index in Australian Dollars. # Incepotion date 9/10/2009

Emerging Middle Class Megatrend
The rise of Guochao: Refinement required

The era of blindly betting on Western brands to tap
into China's burgeoning consumer market is over.
Once considered no-brainers, global titans like
L'Oreal, Nike and Starbucks are finding their
footing increasingly precarious. Despite the allure
of its growing middle class the dynamics at play
are more nuanced than ever. New generation of
Chinese consumers are flexing their economic
muscle. No longer in favour of the imported

cultural trends, and inside

China.

rising nationalism

Simply assuming that Chinese spending power will
translate to Western profits is dangerous. When
investing in such global brands, understanding
how these nuanced drivers impact stock values
and acknowledging that what worked yesterday
may not hold sway tomorrow, is now crucial.
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brands that once dominated their preferences they
have rotated towards domestic brands that speak
to their cultural identity and nationalist pride.

LVMH, a beacon of luxury with its Sephora chain,
has had to slim down operations in China—a stark
indicator of this shifting landscape. Domestic
players, such as Anta Sports, are not only catching
up but surpassing Western rivals like Adidas in
market share. Meanwhile, coffee giant Starbucks,
a symbol of Western lifestyle, is ceding ground to
local competitors like Luckin Coffee, which
captivates the market with aggressive pricing and
expansive growth recently surpassing 20,000
stores. The same story echoes across most
industries: global brands are no longer the default
choice for Chinese consumers. Companies must
now navigate a complex web of local preferences,

July 2024 Monthly Update

Source - Luckin Coffee website

Founded only in 2017, Luckin Coffee quickly
challenged Starbucks in China with lower prices,
discounts, and drinks tailored to Chinese tastes,
like the coconut latte and collaborations with local
brands. By aligning with the "Guochao" trend,
Luckin appeals to younger, cost-conscious
consumers and benefits from the preference for
local brands. With 20,000 stores versus Starbucks'
7,000+, Luckin dominates China’s coffee market.
Meanwhile, Starbucks reported an 8% revenue
decline in its most recent results.
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Global Quality Equity’ (AUD/Gross in %)

Jan Feb Mar Apr May hun il Aug Sep Ot How e b=
024 580% BED W 0r0% 520 % 1.60% 152% 233% 1385 %
2023 450% 230% 630% 260 % ar% 153% 180 % 1% 63 A6 % 598 % 5% 3025 %
2022 -6.86 % 500 % 208 % B35 -332% -3.02 % BOS % 457 % 4355 591% 488% 5315 210%
2021 <360 % B8 % 120% 579 % R 10,03 % 444 LY A7 % 166 % 0% a5t % 2029 %
2020 540% -286 % 289 % 488% a8 % 185 % 205 % 698 % 045% -3.01% 380% 023% 1408 %
2018 4575 s58% 135% 74T % e e 4328 1A% .82 8 023 % 455% EEr 3053 %
e 356% 157 % 070 % 289% 2% 190% 085 % 584 % 073 % BIN% -2.25% 243 % 537 %
O 003 % F1 291% 567 % 607 % 270N 25K 135% 111 % 452 % 2% A1 % M6 %
MSCI ACWI ex Aust Benchmark (AUD/Gress in %)
Jan Feb Mar apr My ban il g 580 ot Mow e VD

2024 LAT % 55T % 11 254 % 161 % 180 % 102 % 18.34 %
2023 207 & 158% 18T 1838 110 % - 35% 1178 T 0% 42 % 174% 241%
2022 1808 -5.56 % Eyr 283% LT dAL W 54 201 % L% LY 281 % 517 % 1276 %
2021 [RRR 139 % 440 % 250% 131% 42% 2EE% ins =302 % 110 % EX -3 141 % 26,00 %
2020 71 4,40 % B4 % 14I% 9% D57 % 1.10% 292% {08 % D % 599 % 010 % 605 %
2009 419 % 53 % 143 % 438% -£53 % 5125 0% 008 % 199 % 060 % 43T% 035 % 26485 %
2018 210% 047 % 051 % 255% 014 % 18 % D% 166 % 043 556 % 1.51% % 063 %
2007 204 % 143% 199 % 365% 283% -2.60 % 127 % 1.06% % 448 % 295 % 1454 %
Observations:

Note: We show the long-only fund to enable foirer comparison to typicol international funds

1. We delivered not just positive returns 6 from 7 years but also each year the return was higher than benchmark.
In 2022 the market punished high quality profitable growth companies severely versus the market overall. But the bounce back was strongin 2023,

#Performance #Megatrends #SocialProofing
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